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0 Methodological Explanations  

 

Brief Description of the Survey  
The Harmonized Index of Consumer Prices (HICP) measures changes in the level of retail 

prices of goods and services from the point of view of the expenditure structure, which 

consumers (domestic and foreign) intend for final consumption in the territory of Slovenia 

(domestic concept). The HICP is used for monitoring the movement of retail prices in EU 

Member States, comparing inflation rates between Member States and as the official rate of 

the European Central Bank (ECB) at ensuring price stability in the Economic and Monetary 

Union (EMU). 

 

The Consumer Price Index (CPI) measures changes in the level of retail prices of goods and 

services from the point of view of the expenditure structure, which the resident population 

intends for final consumption in Slovenia and abroad (national concept). Due to large 

methodological resemblances in the use, on our country differences between the CPI and the 

HICP are negligible, but the CPI is also used for indexation of salaries and other social 

transfers with the price growth in Slovenia. From 1998 on it is also used as the official rate of 

inflation; before that the official rate of inflation was measured by retail price indices.  

 

 

Legal Basis for the Survey 
1. Council Regulation (EC) No 2494/95  

2. National Statistics Act (OJ RS, No. 45/95 and No. 9/01) 

3. Annual Programme of Statistical Surveys (OJ RS, No. 93/10)  - 2.05.01 Consumer Price 

Index and other indicators of the dynamics and level of retail prices  

 

Observation Units 
Observation units are trading companies and other observation units (e.g. restaurants, 

marketplaces, other service providers) in which prices of goods and services for final 

consumption are observed. These goods and services have the most important share in the 

total consumption of an average consumer and their price movement also best reflects the 

price movement for similar goods or services. These goods and services compose the so-

called “basket” of goods. The basket comprises the goods and services whose share in the 

total consumption of the households exceeds 0.1%. 

 

Coverage  
The basket for calculating consumer price indices included 669 representative products in 

2011. Those products are selected for the basket which have the most important share in total 

consumption of households and whose price movement at the same time best reflects the price 

movement for similar products.  

 

Selection or replacement of representative goods and services in the “basket” is performed at 

the end of each year, when also their descriptions and observation places are defined. The 

basis for their selection is data from the Household Budget Survey, trade statistics, market 

surveys and to the largest extent the information obtained by price collectors about 

developments on the market. In the end, they decide which products they will observe at 

specific observation place (e.g. 1 litre carton of milk with 1.6% fat produced by Ljubljanske 

mlekarne). They should consider wider description of the product or service, good 

representation of different producers and also good sale of this product or service at the 

observation place.  
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Descriptions of products and services are more or less detailed and include the size, 

composition, materials, brand, unit of measure and sometimes also the price class. How much 

the specification will be detailed depends on the nature of the product or service.  If the 

product has many characteristics which may affect its price, the specification is more detailed. 

The specifications are quite detailed for cars, technical products, pharmaceutical products, 

books and also for some services, and less detailed for clothing and footwear, and also for 

food. 

 

 

Key Variables  
 Retail prices of goods and services 

 Structure of household expenditure (weights) 

 

 

Key Statistics 
 Consumer price index – measurement of inflation (CPI) 

 Harmonised index of consumer prices (HICP) 

 Harmonised  index of consumer prices at constant tax rates (HICP-CT) 

 Basic interest rate  

 

Questionnaire 
Data are mainly obtained with the help of price collectors in the field, some also centrally by 

telephone and internet in the Price Statistics Department. Classic sending of forms to the field, 

occurring in most statistical surveys, is non-existent in this survey. 

 
 

Methodological Explanations 
The methodological explanations are available on the website:  

http://www.stat.si/doc/metod_pojasnila/04-136-ME.pdf 

 

 

http://www.stat.si/doc/metod_pojasnila/04-136-ME.pdf
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1 Relevance  

1.1 Rate of Unavailable Statistics  

HICPs are constructed on internationally comparable basis, which is determined by 19 

European Commissions Regulations. Practically all the requirements from the regulations 

were also taken into consideration by the development of the national CPI. In case of both 

indices all required statistics are computed. The rate of unavailable statistics is 0%.   

 

2 Accuracy  

2.1 Sampling Errors 

 Sampling Error 2.1.1

The survey is not based on a random sample, so we can not use the "classic" approaches to 

assess the sampling error. 

 

The methodology for calculating the precision of consumer price indices is not yet completely 

developed because of the complexity of sample design (Summary Quality Report for 

Consumer Price Indices, 2008
1
). 

2.2 Non-Sampling Errors  

 Non-Response Errors  2.2.1

 Unit Non-Response Rate 2.2.1.1

Retail prices of selected representative products and services used to calculate the CPI and the 

HICP are monitored at selected outlets (e.g. shops, markets, craftsmen and other 

organizations). At the points of sale, which were selected in the sample at the beginning of the 

year, prices should be obtained every month, because the number of sales locations during the 

year should not be changed. Therefore, each month we have 0% non-response of units. 

 Item Non-Response Rate 2.2.1.2

In the case of item non-response similar methodological limitations are valid as in the case of 

unit non-response. The number of prices which will be collected for the selected product at 

selected outlets is determined at the beginning of the year and generally does not change, 

except for retail prices of agricultural products and other products and services which are 

currently unavailable on the market (e.g. sold out products). This is why each month some 

prices are missing. The share of missing prices in 2011 was estimated at about 5.2% of all 

collected prices. 

 
Table 2.1: Item non-response rate by months, Slovenia, 2011 

Reference 

period 
I II III IV V VI VII VIII IX X XI XII Average 

Non-response 

rate (%) 
5.9 7.3 5.8 4.5 4.6 3.7 5.3 6.4 5.3 4.5 4.6 5.0 5.2 

 

                                                 
1
 http://www.ons.gov.uk/ons/search/index.html?newquery=Summary+Quality+Report+HICP 

http://www.ons.gov.uk/ons/search/index.html?newquery=Summary+Quality+Report+HICP
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  Imputation Rate 2.2.1.3

In 2011 the imputation rate of products was 4.9%. 

 
Table 1.2: Imputation rate of products by months, Slovenia, 2011 

Reference 

period 
I II III IV V VI VII VIII IX X XI XII Average 

Imputation 

rate (%) 
4.7 6.5 5.1 4.2 4.2 3.6 5.3 6.1 5.1 4.3 4.4 4.8 4.9 

 

 Coverage Errors 2.2.2

 Overcoverage Rate  2.2.2.1

The indicator is not calculated. 

 Measurement Errors 2.2.3

 Editing Rate 2.2.3.1

The cases of major changes in prices, possible replacements of products, missing products, 

closure of an outlet and changes in the price structure (tariff prices) are handled separately. 

An attempt is made to detect and correct errors which may occur upon entry of data. 

According to our estimation the editing rate is below 5%. 

 

3 Timeliness and Punctuality  

3.1 Timeliness  

 Timeliness of the First Results  3.1.1

Table 3.1: Timeliness of the First Results, Slovenia, 2011 

Reference 

period 
I II III IV V VI VII VIII IX X XI XII Average 

Date of 

publishing 
9.2. 28.2. 31.3. 29.4. 31.5. 30.6. 29.7. 31.8. 30.9. 28.10. 30.11. 29.12.  

Time lag  

(days) 
T+9 T+0 T+0 T+0 T+0 T+0 T+0 T+0 T+0 T+0 T+0 T+0 T+0,75 

 

 Timeliness of Final Results  3.1.2

Provisional data are final data, so the timeliness of final results is the same as the timeliness of 

the first results. 
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3.2 Punctuality 

 Punctuality of the First Results  3.2.1

 

Table 3.2: Punctuality of the First Results, Slovenia, 2011 

Reference 

period 
I II III IV V VI VII VIII IX X XI XII Average 

Announced 

date 
9.2. 28.2. 31.3. 29.4. 31.5. 30.6. 29.7. 31.8. 30.9. 28.10. 30.11. 29.12.  

Publishing 

date 
9.2. 28.2. 31.3. 29.4. 31.5. 30.6. 29.7. 31.8. 30.9. 28.10. 30.11. 29.12.  

Difference 

(days) 
0 0 0 0 0 0 0 0 0 0 0 0 0 

 

4 Accessibility and Clarity 

4.1 Accessibility  

 Means Used for the Dissemination  4.1.1

 

Table 4.1: Means Used for Dissemination, 2011 

No.:  Mean Used 

1 
Website 

(e.g. First Release, E-release) 
YES 

2 Publication on the SI-STAT Data Portal YES 

3 

Publication in the interactive web tools 

(e.g. recalculation of monetary values, the inflation rate for a 

period) 

YES 

4 Ad hoc prepared data for users according to their specification YES 

5 Data available through telephone answering machine  YES 

6 
General printed publications 

(e.g. Statistical Yearbook, Slovenia in Figures) 
YES 

7 
Thematic printed publications 

(e.g. To Slovenia for its 20
th

  Birthday) 
YES 

8 
External databases 

(e.g. Eurostat databases) 
YES 

9 Statistically protected micro data YES 

10 Preliminary access to data according to standard protocol YES 

 

4.2 Clarity  

 Results Presented  4.2.1

Results of consumer price surveys are presented as national average prices of selected 

products, indices and same data on the HICP also as growth rates. In addition to the data 

presentation in tables, some data in the First Release, the Rapid Reports and the Statistical 

Yearbook are also presented in a chart. Enclosed is also an extensive commentary of price 

movements in each month. In the Rapid Reports and the Statistical Yearbook also 

methodological explanations are published. 
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 Level (Detail) of Presentation 4.2.2

Consumer price indices (CPI and HICP) are in terms of aggregation in the First Release 

presented in a table, to the level of basic 12 groups. Also indices for the specific groups 

‘goods’ and ‘services’ are presented. 

 

SURS publishes the following types of indices in a First Release: 

 monthly index (current month compared to the previous month) 

 cumulative index (current month compared to December of the previous year) 

 annual index (current month compared to the same month of the previous year) 

 average annual index (average of months in the current year compared to average in 

the same months of the previous year) 

 12-month average index (average of the last 12 months compared to average of  the 

previous 12 months) 

 base index (current month compared to the 2005 average). 

 

5 Comparability  

5.1 Comparability over Time 

 Length of Comparable Time Series 5.1.1

In the SI-STAT database series of data for longer time periods are saved, namely: 

 Monthly data on the CPI from January 2000 onwards 

P1= December 2011 – January 2000 = 144 (months) 

 Monthly data on the RPI from January 2000 until December 2005 

P1= December 2005 – January 2000 = 72 (months)  

 Monthly data on average consumer prices for selected products in EUR from January 

1997 onwards 

P1= December 2011 – January 1997 = 180 (months) 

 Annual data on average consumer prices for selected products in EUR from January 

2003 onwards 

P1= 2011 – 2003 = 9 (years) 

 Basic interest rate from August 1995 onwards 

P1= December 2011 – August 1995 = 197 (months) 

Data for the HICP and the HICP-CT are available on the Eurostat website. 

 Breaks in Time Series 5.1.2

Breaks in time series do not occur for any of the indices dealt with.
2
 

5.2 Geographical Comparability  

 Comparability with Other Members of the European Statistical System 5.2.1

The HICP is calculated in every EU Member State according to the requirements from 

regulations prepared by the Eurostat in collaboration with the Member States. The HICP is 

                                                 
2
 http://epp.eurostat.ec.europa.eu/portal/page/portal/statistics/search_database 

http://epp.eurostat.ec.europa.eu/portal/page/portal/statistics/search_database
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therefore developed on the basis of a harmonised methodology, and as such it should reflect 

only price movement and differences in consumption of population in an individual country. 

 

Regulations governing the HICP are: 

1. Council Regulation (EC) No 2494/95 of 23 October 1995 concerning HICP 

2. Commission Regulation (EC) No 1749/96 of 9 September 1996 on initial 

implementing measures for Council Regulation (EC) No 2494/95 concerning HICP 

3. Commission Regulation (EC) No 2214/96 of 20 November 1996 concerning HICP: 

transmission and dissemination of sub-indices of the HICP 

4. Commission Regulation (EC) No 2454/97 of 10 December 1997 laying down detailed 

rules for the implementation of Council Regulation (EC) No 2494/95 as regards 

minimum standards for the quality of HICP weightings 

5. Council Regulation (EC) No 1687/98 of 20 July 1998 amending Commission 

Regulation (EC) No 1749/96 concerning the coverage of goods and services of the 

HICP 

6. Council Regulation (EC) No 1688/98 of 20 July 1998 amending Commission 

Regulation (EC) No 1749/96 concerning the geographic and population coverage of 

the harmonised index of consumer prices 

7. Commission Regulation (EC) No 2646/98 of 9 December 1998 laying down detailed 

rules for the implementation of Council Regulation (EC) No 2494/95 as regards 

minimum standards for the treatment of tariffs in the HICP 

8. Commission Regulation (EC) No 1617/1999 of 23 July 1999 laying down detailed 

rules for the implementation of Council Regulation (EC) No 2494/95 - as regards 

minimum standards for the treatment of insurance in the HICP and modifying 

Commission Regulation (EC) No 2214/96 

9. Commission Regulation (EC) No 1749/1999 of 23 July 1999 amending Regulation 

(EC) No 2214/96, concerning the sub- indices of the HICP 

10. Council Regulation (EC) No 2166/1999 of 8 October 1999 laying down detailed rules 

for the implementation of Regulation (EC) No 2494/95 as regards minimum standards 

for the treatment of products in the health, education and social protection sectors in 

the HICP 

11. Commission Regulation (EC) No 2601/2000 of 17 November 2000 laying down 

detailed rules for the implementation of Council Regulation (EC) No 2494/95 as 

regards the timing of entering purchaser prices into the HICP 

12. Commission Regulation (EC) No 2602/2000 of 17 November 2000 laying down 

detailed rules for the implementation of Council Regulation (EC) No 2494/95 as 

regards minimum standards for the treatment of price reductions in the HICP 

13. Commission Regulation (EC) No 1920/2001 of 28 September 2001 laying down 

detailed rules for the implementation of Council Regulation (EC) No 2494/95 as 

regards minimum standards for the treatment of service charges proportional to 

transaction values in the HICP and amending Regulation (EC) No 2214/96 

14. Commission Regulation (EC) No 1921/2001 of 28 September 2001 laying down 

detailed rules for the implementation of Council Regulation (EC) No 2494/95 as 
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regards minimum standards for revisions of the HICP and amending Regulation (EC) 

No 2602/2000 

15. Commission Regulation (EC) No 1708/2005 of 19 October 2005 laying down detailed 

rules for the implementation of Council Regulation (EC) No 2494/95 as regards the 

common index reference period for the HICP, and amending Regulation (EC) No 

2214/96 

16. Council Regulation (EC) No 701/2006 of 25 April 2006 laying down detailed rules for 

the implementation of Regulation (EC) No 2494/95 as regards the temporal coverage 

of price collection in the HICP 

17. Commission Regulation (EC) No 1334/2007 of 14 November 2007 amending 

Regulation (EC) No 1749/96 on initial implementing measures for Council Regulation 

(EC) No 2494/95 concerning HICP 

18. Commission Regulation (EC) No 330/2009 of 22 April 2009 laying down detailed 

rules for the implementation of Council Regulation (EC) No 2494/95 as regards 

minimum standards for the treatment of seasonal products in the HICP 

19. Commission Regulation (EU) No 1114/2010 of 1 December 2010 laying down 

detailed rules for the implementation of Council Regulation (EC) No 2494/95 as 

regards minimum standards for the quality of HICP weightings and repealing 

Commission Regulation (EC) No 2454/97 

 

Similarly, the CPI is despite the differences between countries' methodologies also an 

internationally recognised measure of inflation, but it is used mainly for national needs. In the 

case of the Slovenian CPI, also most requirements set out in the regulations in force for the 

HICP have been taken into consideration in the CPI development in the recent years. 

 

5.3 Seasonal Adjustment 

Seasonal adjustment is not used in this survey. 

 

6 Coherence   

6.1 Coherence between Provisional and Final Data 

 Coherence between Provisional and Final Data  6.1.1

All data released in the First Release are considered as final. 

6.2 Coherence with the Results of the Reference Survey 

 Reference Survey 6.2.1

The HICP is used for comparing inflation rates between countries and for calculating the 

convergence criterion regarding price stability, while the CPI functions as an indicator of 

domestic inflation and is also important for indexation of salaries and other social transfers. 

 Coherence with Reference Data  6.2.2

The table below shows annual CPI and HICP by months in 2011.    
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Table 6.1: Annual CPI and HICP indices by months, Slovenia, 2011 

  
I II III IV V VI VII VIII IX X XI XII Average 

CPI 101.8 101.4 101.9 101.7 102.2 101.3 100.9 100.9 102.1 102.7 102.7 102.0 101.8 

HICP 102.3 102.0 102.4 102.0 102.4 101.6 101.1 101.2 102.3 102.9 102.8 102.1 102.1 

 

 
 

7 Costs and Burdens  

7.1 Survey Costs of the Office  

Table 7.1: Survey costs at the Statistical Office 

Reference period 2009 2010 2011 

Number of working hours spent 14,530 16,503 16,464 

Number of reporting units that had to fill in questionnaires / / / 

Survey period monthly monthly monthly 

Number of questionnaires per year (total) / / / 

 

7.2 Burden of Reporting Units  

Costs and burden of reporting units are very low, as SURS collects the main part of data by 

itself, using price collectors. Exceptions are only prices for overnight stays, which are 

reported to SURS by hotels. Classic sending of forms to the field, occurring in most statistical 

surveys, is non-existent in this survey. 


