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0 Basic Data 
 
Brief Description of the Survey  
Price statistics observes prices of goods and services which are sold to the final consumer, the 
producers’ prices of industrial products in domestic market and those exported by the same, the 
import prices and the prices of agricultural products.  
 
In order to present price dynamics, price indices are calculated. The most known are consumer 
price indices, which are a measure of inflation. Among price indices, the »Harmonised Index of 
Consumer Prices (HICP)« and the »Consumer Price Index (CPI)« are used as a measure of 
inflation in Slovenia.  
 
Observation Units 
Observation units are consumer prices of goods and services in final consumption which have 
the most important share in the total consumption of an average consumer and whose price 
movement also best reflects the price movement for similar goods or services. These goods and 
services compose the so-called “basket” of goods. The basket comprises the goods and services 
whose share in the total consumption of the households exceeds 0.1 %. 
 
Coverage  
The basket for calculation of consumer price indices included 659 representative products in 
2007. Those products are selected for the basket which have the most important share in total 
consumption of households and whose price movement at the same time best reflects the price 
movement for similar products.  
 
Selection or replacement of representative goods and services in the “basket” is performed at the 
end of each year, when also their descriptions are defined. The basis for their selection is data 
from household budget survey, trade statistics, market surveys and to the biggest extent the 
information obtained by price collectors about developments on the market. 
 
Key variables  

- consumer prices of food products, 
- consumer prices of non-food products, 
- prices of services, 
- prices of agricultural products, 
- Consumer price index (CPI), 
- Harmonised index of consumer prices (HICP), 
- Harmonised index of consumer prices at constant tax rates (HICP-CT), 
-  

 
Key statistics 

− Monthly index shows price changes in current month compared to the previous month, 
− Index in current year shows price changes in current month compared to December of 

previous year, 
− Annual index shows price changes in current month compared to the same month of the 

previous year, 
− Annual average index shows price changes in current year compared to the same period 

of the previous year, 
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− Average index in current year shows price changes in current year compared to 
December of previous year, 

− 12 month average index shows price changes in the latest 12 months to the average of the 
previous 12 months, 

− Base index shows price chanes in current month compared to average of 2005. 
 
Questionnaire 
Data is mainly obtained with the help of price collectors in the field, some also centrally by 
telephone and internet in the unit and prices of selected services also with forms. 
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1 Relevance  

1.1 Rate of Missing Statistics  
HICPs are constructed on internationally comparable basis, which are determined by 18 
European Commissions Regulations. Practically all the requirements from the regulations were 
also taken into consideration by the development of national CPI. In case of both indices all 
required statistics are computed.  
 

2 Accuracy  

2.1 Sampling Errors 

2.1.1 Sampling Error 

Methodology for calculating precision of consumer price indices is not yet completely 
developed. HICP for the United Kingdom was estimated to be precise to one tenth of a 
percentage point on an inter-annual level (current month compared to the same month in the 
previous year). That means that the published data (for example 2.8%) could have missed the 
correct, but unknown value by +/- 0.1 percentage point (Summary Quality Report HICP, 2006).  
Since this is a harmonised methodology for calculating HICP across the whole EU, we may 
conclude that also Slovenian HICP is similarly precise. Because CPI and HICP are very similar 
in Slovenia, CPI is similarly precise as HICP. 

 

2.2 Non-sampling Errors  

2.2.1 Non-response errors  

2.2.1.1 Unit Non-Response Rate 
Indicator not evaluated.  
 

2.2.1.2 Item Non-response Rates 
Indicator not evaluated.  
  

2.2.1.3  Imputation Rate 

When a non-seasonal item is temporarily missing in a given outlet, the last recorded price is 
retained for one month, exceptionally up to two months, but usually the price of its substitute is 
observed at the same time. When it is clear that a non-seasonal item is missing permanently (in 
the third month or earlier), the item is replaced with the most comparable one in the same outlet 
or its price is extrapolated on the basis of price changes to the same or similar item in (an)other 
outlet(s). 
 
For missing fresh fruit and vegetables, for which prices are observed twice per month but only 
when they are available on the market, the weighted average of price changes to available items 
is used. 
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For clothing (e.g. winter coats, swimming trunks), footwear and similar items (e.g. boots, skis, 
tires), where it is known that price variations between months are not very strong and where such 
items are usually removed from the shops when out of season, the last observed price can be 
retained until the month when the item in question appears again in the shops. This could in 
practice take up to 5 months in some outlets and for some items. According to our estimation 
imputation rate is around 3%. 
  

2.2.2 Coverage Errors 

2.2.2.1 Over-coverage Errors  
Indicator not evaluated.  
 

2.2.2.2 Misclassification Rates 
Data for calculation of misclassification rates are not available. 
 

2.2.3 Measurement Errors 

2.2.3.1 Editing Rate 

The cases of big changes in prices, possible replacements of products, missing products, closure 
of an outlet and changes in price structure (tariff prices) are handled separately. An attempt is 
made to detect and correct errors which may occur upon entry of data. According to our 
estimation editing rate is below 5% 
 

3 Timeliness and Punctuality  

3.1 Timeliness  

3.1.1 Timeliness of the First Release  
Timeliness of the first release of the survery results is specified as the difference between the 
date of the first release and the end of the reference period, in our case therefore the last day of 
the month to which the results are related. In case of CPI and HICP the difference in most 
months equals 0. An exception is only the month of January when, due to transit to a new year 
and the methodology changes in indices related to that, data is usually published up to one week 
later (January 2008: T+5). 

3.1.2 Timeliness of Final Results  
First data for CPI and HICP is also final data, and is not corrected at a later stage.  
 

3.2 Punctuality 

3.2.1 Punctuality of the First Release  
Punctuality of release is calculated as the difference between the announced and the actual date 
of release. In 2008, no deviation from the announced dates occurred in any of the months.  
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4 Accessibility and Clarity 

4.1 Accessibility  

4.1.1 Channels used for the dissemination of the results 
 
Table 4.1: Dissemination channels 
No.:  Channel Used 
1 Web Site YES 

2 
Ad hoc prepared data for users according to their 
specification 

YES 

3 Digital media (data on diskettes, CD, etc.) YES 
4 Data available through telephone answering machine YES 
5 Data presented at the News Conference YES 
6 General printed publications  YES 
7 Thematic printed publications  YES 
8 Data bases (e.g. Social Science Data Archives ) YES 

9 Statistically protected micro data NO 
 

4.1.2 Rate of Used Channels  
The share of used channels was 89%.  
 

4.1.3 Means used for the dissemination of the results 
 
Table 4.2: Means of dissemination  

No.: Mean Used 
1.1 SORS Web Site YES 
1.2 Web Sites of the institutions within the Slovene statistical system  YES 
1.3 Data bases, accessible through internet (SDB, SISTAT – PC AXIS) YES 
1.4 Web Sites of international organisations YES 
1.5 Thematic Web Sites (e.g. Census 2002) NO 
2.1 Written requests YES 
2.2 Telephone requests YES 
3.1 CD, diskettes, disks YES 
3.2 Mediation of data via the net (e-mail, protocols) YES 
4.1 Data, available from the telephone answering machine YES 
5.1 Data, presented at the News Conference YES 
6.1 Yearbook  YES 
6.2 Slovenia in Figures YES 
6.3 Some Important Data on  the Republic of Slovenia YES 
7.1 First Release YES 
7.2 Rapid Reports YES 
7.3 Results of Surveys NO 

7.4  Special (e.g.  Review on transport movements) and occasional (e.g. Censuses 
NO 
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in Slovenia 1948-1991) publications 

7.5 Eurostat publications YES 
7.6 Publications of other international organisations (OECD, IMF) YES 
8.1 Data bases, intended for internal use in the Office YES 
8.2 Bases, accessible also to other users than those within the Office YES 

 

4.1.4 Rate of Means Used 
The share of used dissemination means amounted to 86%. 
 

4.2 Clarity  

4.2.1 Results Presented  
Results of consumer price surveys are presented as national average prices of selected products, 
indices and same data on HICP also as growth rates. In addition to the data presentation in tables, 
some data in the First Release (FR), in the Rapid Reports (RR) and Statistical Yearbook (SY) are 
also presented in a chart. Enclosed is also an extensive commentary of price movements in each 
month. In RR and SY also methodological explanations are published. 

4.2.2 Level (Detail) of Presentation 
Consumer price indices (CPI and HICP) are in terms of aggregation in FR presented in a table, to 
the level of basic 12 groups. Also indices for the specific groups ‘goods’ and ‘services’ are 
presented.  
 
SURS publishes the following types of indices in a FR:  

• monthly index (current month compared to previous month)  
• cumulative index 
• annual index 
• average annual index 
• 12-month average index 
• base index.  

 

5 Comparability  

5.1 Comparability over Time 

5.1.1 Length of Comparable Time Series 
In the SI-STAT database series of data for longer time periods are saved, namely: 

 monthly data on CPI from January 2000 onwards 
 monthly data on RPI (retail prices index) from January 2000 until December 2005 
 monthly data on average consumer prices for selected products in SIT and EUR from 

January 1997 onwards.  
Data on HICP is available on Eurostat web page1. 

                                                 
1http://epp.eurostat.ec.europa.eu/portal/page?_pageid=1996,45323734&_dad=portal&_schema=PORTAL&screen=
welcomeref&open=/&product=EU_EUROIND_CP&depth=2 
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5.1.2 Breaks in Time Series 
Breaks in time series available in SI-STAT database do not occur for any of the indices dealt 
with. 
 

5.2 Geographical Comparability  

5.2.1 Comparability with Other Members of the European Statistical System 
HICP is calculated in every EU Member State according to the requirements from regulations 
prepared by the Eurostat in collaboration with the EU Member States. HICP are therefore 
developed on the basis of a harmonised methodology, and as such they should reflect only price 
movement and differences in consumption of population in an individual country. 
 
Similarly, CPI is despite the differences between countries' methologies also an internationally 
recognised measure of inflation, but it is used mainly for national needs. In case of Slovenian 
CPI, also most requirements set out in the regulations in force for the HICP were taken into 
consideration in CPI development in the recent years. 
 

5.3 Seasonal Adjustment 
CPI data are seasonally adjusted, which means that seasonal and other influences are eliminated 
from price movements. Seasonally adjusted values include trend, cycle and random component, 
while seasonal influence is eliminated. 
 
Methodology of seasonal adjustment changed since January 2002. The X-11 method replaced the 
TRAMO/SEATS method, which is based on the use of ARIMA models. The time period from 
January 1996 until January 2006 was taken into account when forming the model for the year 
2006. Price indices for goods were seasonally adjusted, because price indices for services, 
pursuant to the opinion of SURS, are not supposed to include a seasonal component. But that is 
not true at least in case of package holidays. Seasonal adjustment will be completely suspended 
from 2007 onwards. 
 

6 Coherence   

6.1 Coherence between Provisional and Final Data 

6.1.1 Coherence between Provisional and Final Data  
All data released in the First Release are considered as final. 
 
 

6.2 Coherence with the Results of the Reference Survey 

6.2.1 Reference Survey 
Source for comparison:  
HICP is used to compare inflation rates between countries and to calculate convergence criterion 
regarding price stability, while CPI functions as indicator of domestic inflation and is also 
important for indexation of salaries and other social transfers.   
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6.2.2 Coherence with Reference Data  
There are no considerable differences between the two indices, except that HICP is based on 
domestic concept of consumption, while national CPI is based on national concept of 
consumption. This difference between the two is in weights. The second difference between the 
two indices is in calculation of average national prices: in case of HICP on elementary level 
geometrical mean is used and in case of CPI arithmetic mean.  
 
Everything else is the same (for example prices, classification, base year, index types and 
similar). SURS took into consideration the requirements set out in the regulations for the sphere 
of HICP also when developing CPI. 
 

7 Costs and Burdens  

7.1 Survey Costs of the Office  
Table 1: Number of working hours spent and total cost of research in 2008 
  Number of hours spent Costs total in EUR 

TOTAL 14.407 160.727 

Index calculation 4.892 68.955 

Price collection and control 9.028 83.702 

Publishing 487 5.010 

Business trips  61) 3.060 
1) number of meetings 

Notes:  
Information on hours spent was extracted from the work journals for 2008. Costs were estimated 
on the basis of hourly rates for people working on the mentioned survey.  
 

7.2 Costs and Burden of Reporting Units  
Costs and burden of reporting units are very low, as SURS collects the main part of data by 
itself, using price collectors. Exceptions are only prices for overnight stay, which are reported to 
SURS by hotels. Classic sending of forms to the field, occurring in most statistical surveys, is 
almost non-existent in this survey. 
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